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2006 third-quarter sales:
€ 60 million

A positive response to the new Burberry and Lanvin lines contributed to consolidated
sales of € 60 million in the 2006 third quarter (up 6.3% at current exchange
rates and 8.3% at constant exchange rates as compared with the same period
in 2005 despite a high comparison effect).

Nine-month sales totalled € 161.2 million, advancing 9.2% at current exchange rates
(8.9% at constant exchange rates) as compared to the first nine months of 2005:

m Burberry fragrances generated sales of € 110 million (+8%) reflecting the good
performances of the Burberry London lines for men and women and limited
declines by the brands’ historical lines;

m Solid gains by the Eclat d’Arpege line and the promising launch of the women's
Rumeur line fuelled strong sales by Lanvin fragrances approaching € 25 million (+23 %).

North America has continued to produce robust expansion (+15%) while Western
Europe and Asia registered double-digit growth in the period.

Paris, October 25, 2006

upcoming events

m Actionaria investor fair, Paris: November 17 and 18, 2006
m Publication of full year guidance and 2007 outlook: End of November
Beginning of December 2006
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